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Tém tit:

Nghién civu ndy quan tam t6i Iy do ngudi tiéu ding chon mua my pham Trung Quéc tai Viét
Nam, la thwong hiéu my pham binh dén trong mét thi triecong c¢é nhiéu thiong hiéu néi tiéng
vd ¢6 chdt lwong cao tir cdc nieée phat trién. Nghién ciru kiém dinh tac dong ciia anh hudng
dong trang lira téi hanh vi tiéu diing my pham Trung Quéc trong méi quan hé giita cam nhdn
vé chat heong va hinh dnh thwong hiéu san phdm va vai tro diéu tiét thanh kién quéc gia ma
ngueoi tiéu ding Viét Nam dang cé véi ddt nude Trung Quoc. Mau nghién ciru gom 582 thanh
nién trén dia ban Ha Néi. Két qua nghién ciru cho thdy dnh huong dong trang lira cé anh
hieong dén cam nhdn vé chdt lwong san pham, va hinh anh thwong hiéu, qua dé tic dong téi
hanh vi tiéu ding my pham Trung Quoc. Méi quan hé nay khdc biét & nhitng cd nhan ¢é thanh
kién quéc gia khdc nhau. Két qua nghién ciru goi ¥ mét sé gidi phdp cho cac doanh nghiép
kinh doanh cdc san pham thiwong hiéu binh ddn trong tién hanh marketing san pham thiic day
nguoi tieu dung mua hang.

Tir khéa: Thanh kién qudc gia, hinh anh thwong hiéu, anh hudng dong trang lira, cam nhén vé
chat luong san pham, quyét dinh tiéu dung.

JEL Codes: M31, L66.

The impact of peer pressure on consumer behaviors: The role of country animosity
Abstract:

This paper seeks to contribute to the existing literature on customer behavior in purchasing
China cosmetics - the inferior cosmetics brand in Viethams market. Many high-quality
imported products from developed countries are available. This paper examines the effect
of peer influence on perceived quality, perceived price, and though that platform impact on
the purchase decision, and the moderating role of individual animosity toward a nation. The
results of the proposed model, tested using structural equation modeling on a sample of 582
respondents, show that peer pressure plays a central role in explaining consumer perceived
quality and brand image, which, in turn, exhibits a significant relationship with the decision
to purchase China cosmetics. In addition, consumer animosity toward a nation significantly
moderates the models relationships. The findings of this study suggest some solutions to
marketing the unfamous brand products in developing countries to facilitate the consumers’
purchasing decisions.

Keywords: Animosity, brand image, peer influence, perceived quality, purchase decision.
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1. Giéi thiéu

O cac nude dang phat trién, khi thu nhép tiang 1én, con nguoi dang c6 xu hudng tién dén mot chét lugng
cudc song cao hcm voi nhfmg nhu cau hang hoéa va dich vu xa xi. My pham la mét mat hz‘mg xa xi voi nhiéu
thuwong hi¢u ni tiéng thé gioi (Ishak & cong su, 2020). Trong thé g101 hang cao cép, cic quoc gla phat trién
nhu Nhat Ban, Ptrc, Y va Hoa Ky gén lién véi cac san pham chat luo*ng cao, trong khi cac quoc gia méi
dang phat trién nhu Trung Qudc va Philippines bi gan véi cac san pham kém chat lugng hon (Hoang & cong
su, 2022). Bén canh da ) nguoi ti€u dung lya chon cac thuong higu ndi tiéng, lau doi co chat luong tir cac
qudc gia phat trién vi m§ pham 1a mdt hang lién quan tdi strc khoe, cac nghién ctru vé 1y do mot bo phan
nguoi ti€u dung lai lya chon mua thuong hi¢u binh dan hon con dang chua dugc dao sau nghién ctru (Khan
& cong sy, 2020; Padilla, 2021). Bai nghién ciru quan tim nhan t6 c6 thé tac dong téi viéc nguoi tiéu ding
chon mua hang hoa binh déan trong mét thi truong d6 xa xi nhur m§ pham lam dep.

C6 rat nhidu yéu t6 co ban hinh thanh hanh vi ciia nguoi tiéu dung trong qua trinh quyét dinh mua hang.
Tiép ndi cac nghién ctru cta Lee (2009), Bristol & Mangleburg (2005), Sharma & Klein (2020) vé anh
huong tr nhom ban déng trang ltra co tdi quyét dinh thyc hién hanh vi tiéu dung cua con nguoi, dac biét la
gidi tré. Nghién ciru nay quan tim téi tic dong ctia anh hudng ddng trang lira téi cam nhan vé chat luong san
phém va hinh anh thuong hi€u, qua do6 tac ddng t¢1 hanh vi mua moét loai hang hoa dac biét rat duoc su quan
tam cla gidi tré 1a my pham véi xudt x@ tir mot qudc gia 6 lich sir gan lién voi Viét Nam 1a Trung Qudc.

Thém vao d6, mac du moi lién hé gilra anh hudng cia chét lugng va hinh anh thuong hiéu t61 hanh vi
mua hang néi chung va da dugc xac dinh qua cac nghién ctru trude day (Lien & cong su, 2015; Erdogmus
& Biideyri, 2012; Sharma & Klein, 2020; Akoglu & Ozbek, 2022), Yen (2018) phét hién c6 nhiéu nhan t6
¢6 thé anh huéng toi tinh nhay cam trong mdi quan hé nay. Nghién ctru cia Wang & cong su (2013) cho
thiy khong phai lic nao ngudi tiéu ding ciing lya chon mua cac san phdm chit lwong cao, thuong hiéu tét.
Doi khi ngay trong ban than nguoi ti€u dung c6 nhiing cam nhéan xung dot khi dung trudc su lua chon cac
san phdm dén tir cac qubc gia ma nguoi tiéu dung khong wa thich (Little & cong su, 2009; Hoang & cong
su, 2022). Trong nhiing thap ky gan day, thanh kién quéc gia di thu hat sy cha y dang ké tir cac nha nghién
clru boi vi n6 dong mot vai trd quan trong trong viée du doan hanh vi ngudi tiéu dung khi mua san phim
nhap khau, tuy nhién vai tro cta thanh kién qudc gia duge sir dung nhu bién diéu tiét cac mdi quan hé trong
hanh vi nguoi tiéu dung lai chua c6 nghién ctru nao kham pha (Padilla, 2021). Viét Nam la nudc dang phat
trién, Viét Nam ciling nam trong s6 cac nudc nhap khau phan 16n my pham cho tiéu thy trong nudc; va nguoi
Viét Nam co mbi quan h¢ dac biét ca vé lich st, kinh té, chinh tri voi nudc lang giéng Trung Quéc. Do vy,
nghién ctru nay sir dung thanh kién quéc gia dong vai tro diéu tiét mdi quan hé giita chat lwong, hinh anh
thuwong hiéu téi quyét dinh cia gidi tré Viét trong tiéu ding my pham Trung Qudc dé giai thich rd hon hanh
vi mua hang cua nguoi tiéu dung.

2. Co s Iy thuyét va mé hinh nghién ciru

2.1. Anh hwéng dong trang lira

Anh huéng dong trang lira (peer pressure) 1a mirc d6 ma thai do, niém tin va hanh dong ctia mot ca nhan
bi anh hudéng boi nhitng ngudi trong nhom ngang hang, 13 ap lyc tir y kién, hanh vi, tac phong hodc gia tri
con nguoi cua mdt ca nhan hodc tap thé tac dong truc tiép 1én tu tuong, thai dg, suy nghi va hanh vi ctia
mot ngudi nao dé (Bristol & Mangleburg, 2005). Anh hudéng dong trang ltra d& cap dén ap luc duoc tao ra
bdi mot nhom ngudi ciing lira tudi, c6 chung so thich va/hodc thude cing mot nhom vin héa xa hoi ddi voi
mot ngudi dé thay d6i hanh vi, thai d6 va cac gia tri & phu hop voi cac chudn muc ciia nhom (Lee, 2014).

Trd thanh thanh vién cia mot nhom dong trang lira 1a mot trong nhitng nhu cau khong thé thiéu cta lira
tudi thanh thiéu nién (Santor & cong su, 2000). Cac nhom ban dong trang Itra anh hudng toi viée giao tiép
xa hoi cua gidi tré, cho phép gidi tré phat trién nhitng sé thich c4 nhan trong khi van giir dugc cam giac than
thudc duoc 1am thanh vién cia mot nhom than thiét. Cac ban trong nhom thuong duy tri cac dac tinh déng
nhat nhu so thich, nhan thirc, thai 46 gidng nhau, nén cac ca nhan thuong bi ap luc phai c6 suy nghi hanh
vi gidng ban trong nhom (Lee, 2009). Ly thuyét vé hoc tap xa hoi (Bandura & Walters, 1977) cho rang ap
Iic tir ban bé cuing d6 tudi, choi cing nhau hodc anh huéng ciia mot nhdém ciing trang Iira 1a mot yéu td quan
trong trong viéc khuyen khich cac c& nhan thay ddi cac gia tri cdm nhan va hanh vi (Klein & cong sy, 1998).

2.1.1. Anh hwéng dong trang liva véi cam nhdn vé hinh anh thwong hiéu
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Hinh anh thuong hi¢u (Brand Image) 1a mot tap hop cac nhan thirc vé mot thwong hiéu dugc phan anh boi
cac dic tinh vé thuong hiéu duoc luu giit trong tri nhd nguoi tiéu dung (Hsieh & Lindridge, 2005). Hinh anh
thuong hiéu 1a sy két hop cua y tuong, sy tin tudng véi an tuong ma khach hang ndm giir vé thuong hiéu.
Qua su tuong tac va trai nghiém véi thuong hiéu san pham s& hinh thanh hinh anh cta thuong hiéu trong
tam tri khach hang, sy twong tac nay dién ra dudi nhiéu hinh thirc va khong nhat thiét phai gin v6i mua hay
st dung dich vy, san ph?im (Yen, 2018).

Céc ¥ kién ctia nhom dong trang Itra, nhom ban bé, hoic mong mudn lam giéng véi nhitng ngudi minh
tin tuong 1a mot dong lyc dang ké gia ting niém tin, gia tri va nhimg thir tot dep cua hinh anh thuong hiéu
(Sharma & Klein, 2020). Anh hudng nay dién ra trén 2 khia canh: cung cip thong tin va trai nghiém. Khi
c4c ban dong ltra phé bién kién thirc va kinh nghiém ctia riéng ho v& mot nhin hiéu hang hoa, cac y kién, cac
cudc trao ddi tro chuyén véi ban bé nay cung cip thong tin lam ting ¥ thirc vé nhin hiéu. Thong tin tir nhom
dong trang ll'ra thuong duge coi 1a ngudn tin dang tin cay, do d6 ngudi tidu dl‘mg tich hop thong tin na‘ly vao
nhan thtrc vé nhin hang (Wang & cong su, 2013). Cac chia sé tich cuc ctia dong nghlep vé mot san pham nao
d6 ho da sir dung c6 thay ddi sy yéu thich thwong hi¢u doanh ngh1ep va 1am ting niém tin tuéng nhan thirc/
su tuong dong thuong hiéu doanh nghiép. Thir hai, theo 1y thuyét vé hoc tip qua trai nghiém, ngudi ta biét
rang nguoi tiéu ding coi trong thong tin ciia ngudi khac hon thong tin ctia ho, théng tin tir trai nghiém cua
ddng nghiép s& c6 tac dung ciing cb niém tin thuong hiéu cua chinh ngudi tidu dung, va dwa trén trai nghiém
clia nguoi khic, nguoi tiéu ding c6 thé tuong tugng két qua trai nghiém ca nhan cho chinh minh, tao ra sy
than thudc va cam giac an toan (Lobschat & cong sy, 2013). Do vay:

HI: Anh hirong dong trang liva tac dong thudn chiéu doi téi hinh anh thwong hiéu my pham néi dia Trung
Quic.

Cam nhén vé chat luong cua san pham 1a s danh gia tong thé vé tinh wu viét hodc xuat sic cta san pham
hodc dich vu dya trén nhitng nguoi st dung san phém hodc dich vu (Yen, 2018).

Sharma & Klein (2020) da cho rang ap luc tir ban bé cung dé tudi, choi cing nhau hodc anh huéng cua
mot nhom dong dang 1a mot yéu td quan trong trong viée khuyén khich cac ca nhan thay doi thai d6 va gia
trj cam nhén cua ho theo hudng chuin muyc ciia nhoém. Ban bé dong trang lira c6 vai trd quan trong trong
viéc thay d6i nhéan thtre cua thanh thiéu nién vé cam nhén cac gia trj chat luong cac san pham dich vu trong
cuoc sdng va hanh phiic cht quan cua ho (Lee 2014; Bristol & Mangleburg, 2005). Mac du Yen (2018) luu
¥ rang san pham clia cac qudc gia phat trién nhu Nhat Bén, btic va Hoa Ky thuong dugc nguoi tiéu dung
cho 1a san pham chét lugng cao, trong khi cac qudc gia méi dang phat trién nhu Trung Qudc va Philippines
bi gin voi san phidm kém chit lugng hon, nhung tic dong cua ¥ kién ban bé ddng trang ltra van c6 thé thay
doi gia tri cam nhan ca nhan du ho c6 dinh kién x4 hoi nhét dinh vé san phém (Lee, 2009).

H2: Ap liec dong trang lira ciia nguoi tiéu ding cé tac dong thudn chiéu véi cam nhén vé chat lrong ciia
sdan pham my pham néi dia Trung Quoc.

2.1.2. Anh hwéng dong trang liva véi quyét dinh tiéu ding

Gidi tré thuong d& bi 4p luc tir ban bé va c6 xu hudng dua ra quyét dinh va phat trién cac hanh vi phu
hop v6i mong doi ciia ban hodc dong nghiép. Lee (2014) cho rang nguoi tidu ding bi anh huéng boi dong
nghiép, ho sin sang mua nhiing san phim ma ban bé cta ho mua. Moi ngudi ciing duge thuc day dé lam
theo cac nhom cta hg vi mong mudbn manh mé& dé duoc chép nhén hodc tham khao cac tiéu chuén cua déng
nghiép dé thiét 1ap cac ti€u chuén cho sy tu danh gia, cac chuin muc c4 nhan, cac gia tri (Sharma & Klein,
2020). Thong qua hanh vi bay dan va hoc tdp xa hoi (Bandura & Walters, 1977), cac quyét dinh tiéu dung
ctia khach hang tré tudi bi thao ting boi 4p luc ctia ban bé khi ho cam thay d6 1a mot khia canh can thiét dé
phu hop v6i nhom x4 hdi cta ho, ph hop véi mirc d6 chap nhan duoc va d6i pho voi cac xu hudng va cude
sdng ctia ddng nghiép cua ho (Lee, 2009). Do véy:

H3: Anh hwéng dong trang lira c6 tac dong thudn chiéu ti hanh vi tiéu diing my pham.

2.2. Tdc djng hinh dnh thwong hiéu, cim nhégn chit lwong tdi quyét dinh tiéu ding

Theo thuyét hoc tap xa hoi, tdc dong tir moi truong bén ngoai (cac yéu td xa hoi, van hoa) ddi v6i hanh vi
clia mot ca nhan thong qua viée thay d6i nhan thirc ctia c4 nhan (Bandura & Walters, 1977). Ly thuyét hoc
tap xa hoi xac dinh r;‘?mg mot hanh vi ¢ thé dat dugc béng cach quan sat va bét chude nguoi khac nhu cha me
va ban bé déng trang Itra. Viéc hoc hoi xa hoi, va dac biét la sy bét chudc, cang dugc cling ¢ khi cac ca nhan
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cang giéng nhau (Bandura & Walters, 1977). Qua trinh hoc tp xa hoi bao gdm sy tuong tac bén ngoai giita
ngudi hoc va méi truong van hoa, vat chét hodc xi hoi, dan dén quy trinh tim Iy nhan thirc bén trong tao diéu
kién cho viéc ra quyét dinh (Erdogmus & Biideyri, 2012). Anh huéng ctia nhém dong trang lira téi quyét
dinh tiéu dung sé& thong qua thay ddi nhan thic vé chat lugng san pham va hinh anh thuong hiéu san pham.

Cam nhan vé& hinh anh thuong hiéu 1a mét yéu td quan trong anh hudng dén nhan thirc chii quan ctia khach
hang va hanh vi hdu qua cia nhan thirc chu quan (Hsieh & Lindridge, 2005). Khach hang s€ c6 xu hudng
gan bo v6i mot thuong hiéu khi ho tin tuong danh gia tt thwong hidu do, thé hién ngay ca khi ho nhan thay
chi phi/loi ich cia mbi quan hé d6 1a khong may thuan loi (Padilla, 2021). Nhén thtc rd hon vé hinh anh
thuong hi¢u dan dén quyét dinh mua hang tich cuc hon ddi véi san phém duoc gén thuong hiéu va cac thudc
tinh cia n6 (Akoglu & Ozbek, 2022). Cam nhan vé hinh anh thuong hiéu cang thuan loi thi muc do san sang
mua chiing cang 16n. Do d6:

H4: Cam nhdn vé hinh anh thirong hiéu cé tac dong thudn chiéu téi quyét dinh mua my pham Trung Quéc.

Ly thuyét vé xdy dung thuong hi¢u ciing nhdn manh viéc mot thwong higu hay san phim mudn thanh
cong thi n6 can dya vao san pham t6t, tao gia tri gia ting cho khach hang, khach hang cim nhén san pham
t6t, co gia tri va chat luong. Trong mé hinh cam nhan vé nhan thirc, cac nha nghién ctru cho rang cam nhan
vé chat lugng 1a phan tmg nhan thirc dbi v6i san pham c6 anh huéng dén hinh anh va uy tin san pham (Yen,
2018). Céc san pham chat lugng cao ludn dong vai tro quan trong trong viéc tao ra nhiing khach hang trung
thanh véi thuong higu khién ho tin nhiém va danh gia cao san phérn hodc dich vu ua thich (Erdogmus &
Biideyri, 2012). Cam nhan vé chit lwgng nhu mot tiéu chi thuong dugc st dung dé danh gia mot san phém
hoic thuong hiéu. Trén co sé danh gia cao chat lugng san pham, nguoi tiéu ding danh gia cao san pham va
thuong hiéu san pham (Akoglu & Ozbek, 2022).

HS5: Cam nhdn vé chat lwong sdan phdam c¢6 tac dong thudn chiéu téi hinh anh thwong hiéu my pham Trung
Quoc.

Yen (2018) nghién ctru & cic nude dang phat trién cho thiy ngudi tiéu dung mua san phdm trong nudc
vi ho cam nhan ring cac san phdm trong nudc c6 chat luong cao hon san phdm nude ngoai. Low & Lamb
(2000) 14p luan rang cam nhan vé chat lwong 14 tién dé quan trong anh huéng dén sy sin 10ng mua, bat ké
du 14 hang san xuit trong nuéc hay nhap khau. Zeithaml (1988) chi ra rang moi ngudi danh gia san pham
trén co s& nhan thire cta ho vé chét luong, nguoi tiéu dung co thé sin sang mua cac san phém néu ho cho
rang chung c6 chat lwong cao, dap tng duoc yéu cau st dung thi ho s& mudn mua va c6 ¥ dinh mua (Hoang
& cong sy, 2022). Do do6:

H6: Cam nhdn vé chdt lwong san pham cé tac dong thudn chiéu t6i quyét dinh mua my pham Trung Quoc.

2.3. Vai tro diéu tiét ciia thanh kién quéc gia

Klein & cong su (1998) lan dau tién dua ra khai niém vé thanh kién qudc gia khi nghién ctru vé tac dong
clia cic cam nhdn ciia ngudi tiéu dung voi qudc gia 14 noi xudt xtr ciia san pham. Thanh kién qudc gia 13 su
phan dbi hodc thai d6 thu dich ngudi tidu ding cia mot nude di voi hang hoa dén tir quéc gia ma ngudi tidu
dung c6 thanh kién, 1a két qua cua xung dot chinh tri hién tai hoac vét thuong chua lanh trong qua khir, han
ché dang ké sy thim nhap cta san pham vao thi truong (Klein, 1998). Thanh kién qudc gia trong tiéu ding
6 thé 1a két qua cua nhitng xung dot tur nhiéu linh vuc nhu chinh tri, quan sy, kinh té, ton giao, xa hoi va
mdi quan tim c4 nhan (Hoang & cong su, 2022. Bat ké ngudn gdc cua sy thanh kién do 1a gi thi tim Iy nay
¢6 thé d& dang din dén viéc ngudi tiéu dung tiy chay san pham tir cac nude bi thanh kién nhu 12 mot hinh
thirc tra thi va ciing 1a mot cach dé ngan chin thiét hai trong tuong lai. Nguoi tidu dung co phan tmg tay
chay hang héa cua qudc gia thu dich, giéng nhu ho dimg 1én dé gitip dat nude cia ho ngian chin nhiing tac
hai tiém tang do dit nudc ma ho cho 1a thu dich gy ra (Wang & cong su, 2013). Little & cong sy (2009),
Padilla (2021) khang dinh thanh kién qudc gia chi phdi quyét dinh tiéu dung. Bang ching vé tac dong tiéu
cuc cta sy thu dich ctia nguoi tiéu ding ddi v6i nhu cdu mua cac san pham nude ngoai di duoc ghi nhan
nhu nguoi tiéu dung My c6 mirc d¢ thanh kién tuong dbi thip d6i voi Nhat Ban nhung van c6 mot tac dong
tiéu cuc dén sy sin sang trong ¥ dinh mua cac san pham xuat x{r Nhat Ban cua ho (Nakos & Hajidimitriou,
2007). Khach hang An Do khong sin sang mua cac san pham ciia Trung Qudc (Hoang & cong su, 2022).
O Dong Nam A, sy thu dich cia nguoi tiéu dung c6 anh hudng tidu cuc dén danh gia ciia khach hang va sy
san long mua cac san pham tir Hoa Ky (Wang & cong su, 2013) mic du Yen (2018) di khing dinh nhiing
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san pham c6 xudt xr My va Nhat 1a san pham dugc nguoi tiéu dung 14 ¢6 thuong hiéu va chit luong tot.
Nhu vay, nghién ciru nay cho rang mic du ngudi tiéu dung c6 cam nhan tich cuc vé chit luong va hinh anh
thuong hiéu nhung néu ho c6 thanh kién véi quic gia xuat xir hang hoa thi s& c6 mot tic dong tiéu cuc t6i
quyét dinh tiéu dung hang hoa dé.

H7a: Thanh kién quéc gia diéu tiét quan hé giita cam nhdn vé chat heong san pham va quyét dinh mua
my pham Trung Quoc.

H7b: Thanh kién quéc gia diéu tiét quan hé gitta cam nhdn vé hinh dnh thuwong hiéu va quyét dinh mua
my pham Trung Quoc.

Hinh 1: M6 hinh nghién ctru

Hinh anh thuong hi¢u

Anh huong .
dong trang Hanh‘ v
laa tiéu dung
Cam nhén vé chét lugng
\\\‘
Thanh kién
quoc gia

3. Phwong phap nghién ciru

3.1. Thang do

Nghién ctru dinh lugng duoc tién hanh dé kiém dinh cac gia thuyét nghién ctru. Nhom tac gia da xay dung
phiéu diéu tra ké thira cac thang do tir nghién ctru truée. M6 hinh 6 sir dung 6 thang do v6i cac bién quan
sat va duoc do bang thang Likert 5 cap do tir “Hoan toan khong dong y” téi “Hoan toan dong y”. Thang do
thanh kién quéc gia ké thira ciia Klein & cong su (1998). Cam nhan vé chit luong (CL) ké thira tir thang do
ctia Yen (2018) sira doi tir nghién ciru ctia Erdogmus & Biideyri (2012). Cam nhan vé hinh anh thuong hiéu
(HA) ké thira ciia Lien & cong su. (2015). Anh hudng dong trang ltra ké thira (AL) cua Lee (2009). Hanh vi
tiéu dung my pham Trung Quéc (QD) duoc diéu chinh tir thang do ké thira trong nghién ctru ctia Lee (2014)
(Bang 1).

3.2. Thu thap va phan tich div liéu

Tac gia thyc hién thu thap dir liéu bi’mg phiéu diéu tra theo mau thuén tién voi doi tuong diéu tra 1a nguoi
tiéu dung & céc tinh, thanh phd thudc mién Bic. Thoi gian diéu tra tir thang 3 ndm 2021 dén thang 5 nim
2021. Bang hoi dugc thu thap qua hai cach truc tiép giri bang hoi gidy t6i ca nhan va qua mail hodc qua cac
mang xa hoi. Két qua diéu tra thu dugc 585 phiéu, sau khi loai 3 phiéu khong dat chuén thi c6 582 phiéu tra
101 (301 phiéu thong qua Internet va 281phiéu théng qua bang hoi thu tryc tiép) duoc dua vao xu 1y dir licu.

4. Két qua va thao luin

4.1. Théng ké mo ti

Qua khao sat, ty 1& nir thanh nién trong d6 tudi tir 15-25 da ting sir dung my pham ndi dia Trung Qudc
va chon tiép tuc dung my pham ndi dia Trung Qudc 1an lugt 13 84,6% va 85,7%, ching t6 my pham nodi dia
Trung Qudc tuong d6i duoc wa chudng boi nhom ddi twong nay. VE co cau tudi cua s nguodi tham gia diéu
tra thi nhom tir 18-22 tudi chiém ty 16 41,7%, nhom tir 15-18 tudi chiém ty trong 14 29,0% va nhom tir 23-30
tudi voi 29,3%. Nhom thu nhap dudi 5 triéu dong chiém ty trong cao nhat 1a 43,3% con chiém ty trong cao
thir 2 1a nhom ngudi ¢6 thu nhap tir 5 dén 10 tridu dong voi 32,8%.

4.2. Két qua kiém dinh thang do
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Bang 1: Thang do Cronbach Alpha

Bién quan sat S6 bién quan sit  Cronbach’s Ngudn
Alpha
Hanh vi tiéu dung (QD) 3 0,835 Lee (2009)
Cam nhan vé chat lugng (CL) 8 0,873 Yen (2018)
Cam nhén vé hinh anh thuong hiéu (HA) 5 0,827 Lien & cong su (2015)
Ap luc ddng trang Itra (AL) 5 0,881 Lee (2014)
Thanh kién quéc gia (TK) 4 0,837 Nakos & Hajidimitriou
(2007)

Nguén: di liéu tir nghién ciru.

Thang do dugc gia d6 tin ciy bang phuong phap phan tich hé sé Cronbach’s Alpha, tit ca 5 bién doc 1ap
déu co hé s6 Cronbach’s Alpha tir 0,835 dén 0,881 nhu vay dat do tin cay. Tiép theo tac gia phan tich nhan
t6 kham pha (EFA) v6i phép xoay Promax dé danh gia gia tri thang do. Két qua kiém dinh EFA c6 KMO =
0,897 > 0,5 Sig. (Bartlett’s Test) = 0,000 < 0,05; tong phwong sai trich = 65,887 > 50%. Céc bién déu tai vé
nhan t6 gdc, hé s6 tai thdp nhit 14 0,615 (Bang 2).

Bang 2: Két qua phén tich EFA

Pattern Matrix®
Component
1 2 3 4 5
CL5 0,801
CL2 0,801
CL1 0,794
CL3 0,750
CL4 0,742
CL8 0,673
CL7 0,615
AL3 0,893
ALI1 0,888
AL4 0,879
AL2 0,712
HA5 0,837
HA4 0,796
HA1 0,779
HA3 0,741
HA2 0,686
TK1 0,814
TK4 0,812
TK3 0,809
TK2 0,789
QDI 0,864
QD2 0,801
QD3 0,729
Extraction Method: Principal Component Analysis.
Rotation Method: Promax with Kaiser Normalization.
a. Rotation converged in 6 iterations.

Nguon: Tinh todn ciia tac gid.
Két qua kiém dinh CFA cho thay cac chi s6 CMIN/df = 2,269 < 5; CFI = 0,959 > 0,9; GFI = 0,928 > 0,9;
TLI= 0,950 > 0,9 vda RMSEA = 0,047 déu niam trong ngudng khuyén nghi. Cac trong sé nhan t6 chuin hoa

(Standardized regression weights) déu 16n hon 0,5 khang dinh tinh don hudng va gia tri hoi tu cua cac thang
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do str dung trong mé hinh nghién ctru. Gia tri CR cho tit ca cic bién thap nhit 12 0,831 va cao nhit 14 0,885;
gia tri AVE cua cac bién déu nam trong ngudng chap nhan; MSV cia tit ca cc bién déu thap hon gia tri
AVE cua chiing. Vi viy, cac thang do sir dung trong mé hinh nghién ctru déu dam bao dugc tinh hoi ty, tinh
phan biét va do tin cay (Hair & cong sy, 2010).

4.3. Két qud kiém dinh mé hinh va gid thuyét nghién ciru

Mo hinh céu triic tuyén tinh duoc tac gia sir dung dé kiém dinh gia thuyét va mé hinh nghién ctru. Céc chi
s6 cia mo hinh CMIN/df = 2,812 < 5; CFI = 0,951 > 0,9; GFI = 0,929 > 0,9; TLI = 0,943 > 0,9 va RMSEA
= 0,056 thé hién su phu hgp cia moé hinh véi b dit liéu nghién ctru.

Bang 3: Két qua kiém dinh gia thuyét

Gia thuyét B S.E. C.R. P Két ludn
AL > CL 0,292 0,030 9,608 Hork Ung ho
AL > HA 0,119 0,034 3,559 ok Ung ho
CL > HA 0,487 0,066 7,390 ok Ung ho
AL > QD 0,151 0,039 3,882 ok Ung ho
CL > QD 0,494 0,080 6,192 ok Ung ho
HA > QD 0,213 0,064 3,340 Hrk Ung ho

Chii thich: * va *** tirong irng lan lwot véi mike Y nghia la <5% va <1%.
Nguon: Tinh todn cua tdc gia.

Két qua nghién ciru ting ho cac gia dinh cua 1y thuyét hoc tap xa hoi khi khang dinh ap lyc trang ltra anh
huéng hanh vi mua my pham cua thanh nién (B chuan hoa = 0,079, sig. <0,001), gidi tré nhin vao hanh vi cia
ban bé minh dé thyc hién cac hanh vi ciia minh. Két qua nay dong nhat v6i cac nghién ctru trudce cua Bristol
& Mangleburg (2005) trong linh vuc quan 4o, Sharma & Klein (2020) trong tiéu ding online, Lee (2009)
trong linh vuc hang tiéu ding xanh, 14n nita khang dinh hanh vi cia ngudi tiéu dung bi tic dong bdi cdc anh
hirong ngang hang. Bén canh gia dinh thi ban bé ddng trang ltra c¢6 vai trd quan trong trong viéc thay dbi
nhan thirc cta thanh thiéu nién, chit luong tinh ban va tinh trong hd cang manh thi n6 cang c6 anh hudng
nhiéu hon dén hanh vi cta ho trong cudc sdng, trong s6 d6 ¢6 hanh vi tiéu dung (Klein & cong su, 1998).

Anh huong dong trang lira c6 tic dong thuan chiéu toi cam nhan vé chat lugng san pham (B chuan hoa
= 0,492, sig. <0,001). Két qua nay ung ho quan diém cua Klein & cong sy (1998) khi cho rang anh huéng
clia dong trang lira tac dong t6i nhan thirc va danh gia gia tri cua san phim. Didu ndy phan 4nh dung mot
thyc té d6 chinh 1a ngudi tré thuong c6 xu hudng dé ¥ dén 10i néi, suy nghi ctia nhitng nguoi xung quanh,
dic biét co xu hudng tham khao, nghe theo y kién ctia ban bé dé tim hiéu vé chat lugng san pham (Hoang
& cong su, 2022).

Anh huong dong trang Itra c6 tic dong thuan chiéu téi cam nhan vé hinh anh thwong hiéu (B chuan hoa =
0,492, sig. <0,001). Két qua nay tng hd quan diém ctia Sharma & Klein (2020), Lobschat & cong su (2013)
khi cho rang nhitng anh hudng tir nhém ngang hang tac dong tGi cam nhan vé cac gia tri ciia san pham, dinh
vi vi tri thwong hiéu san pham va tao dung hinh anh thuong hiéu. Nhu vay, H1, H2 va H3 duoc ung ho boi
dit liéu nghién ctru. Nhu vy, mic du trong thi truong hang xa xi voi nhiéu thuong hiéu noi tiéng, my pham
Trung Qudc vai thanh kién 1a nhan hiéu my pham binh déan, khong c6 ndi tiéng va khong dugce coi 1a thuong
hiéu c6 chit luong va gia tri cao nhu cac san pham c6 xuat xir Nhat, My, Chau Au (Yen, 2018), ngudi tiéu
dung van c6 thé thay dbi cam nhéan vé gia tri va chét luong san pham va van chon mua néu bi tac dong boi
cac anh huong ctia nhom dong trang lira.

Cam nhan vé chat lugng san phim va hinh anh nhan hang c6 mdi quan hé c6 ¥ nghia thong ké véi hanh
vi mua hang (B chuin hoa lan luot 12 0,079 va 0,213, sig. <0,000) phit hop véi cac nghién ciru trude day nhur
cua Akoglu & Ozbek (2022), Erdogmus & Biideyri (2012), khi cho rang ngudi tiéu dung thudng wa chudng
c4c nhdn hang c6 thuong hiéu manh, chét lvong cao. Bang chimg tir dit lidu cho thiy chét lvong hang ciing
1a nhan t6 quan trong tao dung hinh anh thwong hiéu tot trong cam nhan ciia khach hang (B chuin hoa =
0,492, sig. <0,001), tring véi quan diém cia Ishak & cong su (2020) khi cho 1a cam nhan vé chit lugng san
pham lam gia ting trai nghiém t6t vé thwong hiéu, ting long trung thanh véi thwong hiéu va 1a co so cho
hinh anh thuong hiéu cho san phiam. Nhu vy, tac dong ciia nhom dong trang lira toi hanh vi tiéu dung hang
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my pham binh dén tir Trung Qudc duoc thuc hién thong qua thay doi nhan thirc vé chét lugng san pham va
hinh anh thuong hi¢u san pham.

D¢ kiém dinh blen diéu tiét trong mo hinh nghlen ctru, phuong phap phan chia mau bang trung vi du‘oc
sir dung dé chia mau thanh hai nhém. Nhom 1 gom nhu’ng ngu’m tiéu dung co thanh kién qudc gla cao gdbm
345 (59,3%) va nhom 2 nhung nguoi cé thanh kién thip gém 237 (40,7%) ngudi duoc hoéi. Kiém dinh y 2
duoc tién hanh dé so sanh mo hinh kha bién va mé hinh bat bién. M6 hinh kha bién c6 2 = 628,332; bac tu
do df =292, mé hinh bt bién c6 ¥ 2 =640,170; bac ty do df=295. Kiém dinh chi binh phuong c6 P value =
0,0003 < 0,01 cho thay c¢6 su khac biét giira mé hinh kha bién va mé hinh bat bién. M6 hinh kha bién c6 do
tuong thich cao hon dugc Iya chon. Nhu vay, co su khac biét trong mbi quan h¢ gitra chét lugng san phém,
hinh anh thuong hiéu véi hanh vi tiéu dung my phim Trung Quéc & cic nhoém ngudi tiéu dung co mirc do
thanh kién v6i Trung Qudc khac nhau. Cu thé, chat lugng san pham tac dong thuan chiéu téi hanh vi sir dung
my pham Trung Qudc & nhom ngudi ¢ thanh kién thap dugc khang dinh (B chuin hoa = 0,470; p < 0,01),
mdi quan hé nay ciing c6 y nghia thong ké nhung c¢6 twong quan thdp hon & nhém nguoi c6 thanh kién cao
(B chuan héa = 0,380; p < 0,1). Hinh anh thwong hiéu tac dong thuan chiéu téi hanh vi tiéu dung c¢6 ¥ nghia
thong ké & nhém thanh kién thap (B chudn héa =0,351; p < 0,01), mdi quan hé nay khong c6 y nghia théng
k& 6 nhom nguoi cé thanh kién cao (B =0,064; p > 0,1). Nhu vay, cac gia thuyét H7a, H7b dugc ung hd
boi bo dir liéu nghién ctiru. Cac nghién ciru trude ddy cho rang thanh kién qudc gia tic dong truc tiép toi sy
san sang, y dinh mua hang (Zeugner-Roth & cong sy, 2015; Padilla, 2021) thi & nghién ctru nay khang dinh
thém thanh kién qudc gia dong vai tro diéu tiét mbi quan hé giita hinh anh thuong hiéu, chat luong san pham
va hanh vi tiéu ding my phdm Trung Quéc (Bang 4). Ngudi tiéu ding c¢6 xu hudng tiéu ding cac mit hang
¢6 hinh anh thuwong hi¢u tt, chat lwgng cao trong didu kién ho it c6 thanh kién qudc gia xut xit san pham,
nhung néu ho c6 thai d6 khong ua thich v6i qudc gia thi hinh anh nhin hang, thwong hiéu c6 tét toi dau,
nguoi tiéu dung cling khong st dung.

Biang 4: Két qua phén tich ciu tric da nhém

Gia thuyét Hé s6 chuin hoa
Vi chung cao Vi chiing thap
(n =345) (n=226)
M6 hinh kha bién
H7a HA -> QD 0,064 0,351%**
H7b CL > QD 0,380*** 0,470%**

Chii thich: * va *** twong iing lan heot véi mike y nghia la <5% va <1%.
Nguon: Tinh toan cua tac gia.

5. Két luan

Trong hoat dong kinh doanh, hiéu vé hanh vi cta ngudi tiéu dung 1a nhiém vu day thir thach quan trong
nhat nhung ciing phtic tap nhét. Vai trd ctia nhom dong trang lira di dwoc khang dinh c6 anh huong toi
hanh vi ctia con nguoi trong hoc tap, cudc séng (Santor & cong su, 2000) va ca trong tiéu dung (Lee, 2014;
Bristol & Mangleburg, 2005; Sharma & Klein, 2020). Tuy nhién, trong mét thi truong ma ngudi tiéu dung
& cac nude dang phat trién dang co xu huéng quan niém rang cac san phim pham nhap khau tir Tay Au va
My dai dién cho hang nhap khau chat luong cao hon & cac nude dang phat trién nhu Trung Qudc, dong gop
mo&i trong hoc thuat ctia nghién ctru ny cho ching ta hiéu thém tac dong ctia nhoém ddng trang Itra téi hanh
vi mua hang thuong hiéu khong ndi tiéng. Nghién ciru nay khang dinh anh huong ciia nhom dong trang Ita
lam thay d6i nhan thirc vé cht lugng san phdm va hinh anh thuong hiéu, 1a tién t6 quan trong ctia hanh vi
mua hang héa dich vu. Hon thé nira, thanh kién qudc gia diéu tiét mbi quan hé giira cac nhan t6 trén. Mic
du, nghién ctru ciing khong tranh khoi mot s6 han ché nhu 1dy mau thuan tién, khéng nghién ciru tic dong
ctia sy khac biét giita cac thé hé va lira tudi toi mbi quan hé giita cac nhéan td trong mé hinh véi quyét dinh
mua hang. Tuy nhién, nghién ctru goi y m6t s6 ham y thyc tién ¢6 ¥ nghia véi cac cong ty dang kinh doanh
nhitng mdt hang chua co thuo‘ng hiéu nbi tiéng. Thir nhat, doanh nghlep 6 thé marketmg san pham bang
cach tac dong qua cac nhom ddng trang lira, sir dung nhitng ngudi ndi tiéng ciing Ira tudi dé thu hit thay doi
cam nhén cia gidi tré vé chat luong hang hoa khuyén khich hanh vi tiéu ding. Thir hai, cac chinh phu trong
xuc tién thwong mai ciing loai trir anh huong cua thanh kién qudc gia bang cach tuyén truyén, dwa ra cac
loi ich kinh té, chinh tri, x4 hoi ma ca 2 bén qudc gia c6 thé cé dugc tir tham gia phat trién trao doi kinh té.
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